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China special is a monopoly by the State-run tobacco industry, the development is 
relatively slow, but as the social situation changes, China's tobacco business the traditional 
marketing model is not well adapted to the needs of market competition. Ways to handle 
future competition problems in Enterprise Manager.  
Paper from the current status quo on the tobacco industry and tobacco ' informationalizing 
process reality, according to the needs of the various departments of each module, undertake 
detailed needs analysis, which builds a business collaboration with subsystems, tobacco 
business subsystems, Terminal subsystems, consumer the composition of Fujian retail 
customer base model of e-commerce platform. In some of the functional module design from 
business-oriented collaborative subsystems modules carried out a detailed study, and design 
and test maintenance.  
This platform is based on the more popular b/s mode, the database using oracle 10g and 
integration of webservers technology, Web application, database and ETL data exchange 
technology in detail, such as system development and implementation.  
Paper construction of Fujian tobacco-e-commerce platform for the tobacco industry and 
commercial enterprises provide a functioning e-commerce website on sustainable 
development model to adapt to market competition in order to enhance the tobacco industry 
and commercial enterprises ' core competitiveness and achieving a shift to modern 
fast-moving Enterprise offers a proven options. 
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630 人左右，其中选择鼓励探索的占 38%，选择死路一条的占 29%，选择必由之路的占







































万亿元，同比增长 22%。2011 年我国电子商务交易总额再创新高，达到 5.88 万亿元，
其中中小企业电子商务交易额达到 3.21 万亿元。 
2012 年第一季度，中国电子商务市场整体交易规模 1.76 万亿，同比增长 25.8%，
环比下降 4.2%。2012 年第二季度，我国电子商务市场整体交易规模 1.88 万亿，同比增










































商业机构对商业机构的电子商务（Business-to-business，B to B） 
商业机构对消费者的电子商务（Business-to-consumer，B to C） 
商业机构对政府的电子商务（Business-to-Government， B to G） 
































速发展。一般研究认为，电子商务的发展经历了以下两个阶段：从 20 世纪 60 年代至
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